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Abstrakt: Piispévek piinasi vystupy z vlastniho empirického 3etfeni, které bylo realizovano v Ceské republice
na jafe 2015 prostrednictvim polo-strukturovanych rozhovorti se 147 marketingovymi profesionaly, v ramci
projektu "Socialni a kvalifikaéni profil marketingovych specialistd" podpofeného ze specifického
vysokoskolského vyzkumu v roce 2015. Empirické Setieni se dotykalo nejen postoji Ceskych marketéra
k otazkam etiky v marketingu a zejména v marketingové komunikaci, ale také napt. jakym zplisobem vnimaji
sami marketéfi celospolecenské dopady aktivit v danych oblastech.
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Abstract: This article provides outcomes of an own empirical survey which was carried out in the Czech
Republic in 2015. Semi structured interviews with 147 marketing professionals were used to collect data within
the framework of the project called Social and qualification profile of marketing specialists which was supported
from the Specific university research in 2015. The empirical investigation covered not only attitudes of Czech
marketers towards issues of ethics in marketing but notably ways in which marketers perceive societal impacts
of activities in given areas.
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